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Ticket to Ride: St

Anew exclusive free print and play expansion for Ticket to Ride!
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Paris, France - May 28", 2020. Like millions of players around the world, Days of Wonder's teamis stuck at
home during the lockdown trying to find a way to stay entertained and avoid eating six meals per day. That is why,
in regard to this unexpected situation, we have worked on this very special project to allow you to have fun and i
evade reality without leaving your home! ¢

Today, we are pleased to announce the online release of Ticket to Ride: Stay at Home, a new, quick and free
print and play version of the well-known board game Ticket to Ride.

In this version, you will take the role of one of the four family members who compete and sometimes
collaborate to complete their daily tasks in their home, which will guarantee some amazing family moments
around the gaming table. Will you first try to go from your bedroom to your desk for some paperwork, or would
you rather take a detour by the fridge and spend some time on the balcony?

“As a board game publisher, we are really committed to helping people have fun while staying at home.
We started working on this project at the beginning of the lockdown, which gave me the opportunity to stay }
entertained as well thanks to the playtesting.” Jokes Adrien Martinot, Head of home-based playtesting. i

To enjoy Ticket to Ride: Stay at Home you will need a pair of scissors, some adhesive tape and a copy of the
Ticket to Ride base game. To download the game, please visit: https://print-and-play.asmodee.fun/ticket-to-ride

Ticket to Ride: Stay at Homeis an expansion for 2 to 4 players and requires a copy of Ticket to Ride,
Ticket to Ride: Europe or Ticket to Ride: Germanyto play. It takes 20 to 40 minutes to play.
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Days of Wonder develops and publishes unique games in their genre. The
company'’s «Play Different» slogan reflects its vision of publishing: Days of Wonder
limits its productions to very few new games, focusing on quality rather than
quantity, and developing highly refined digital adaptations. The unparalleled
successes—such as Ticket to Ride®, the world's best-selling train game;

Small World® and its epic conquests in a fantastic universe; and Memoir ‘44°,

the World War Il reference game with over twenty expansions—motivate Days of
Wonder to raise the bar ever higher. Days of Wonder board games are distributed
in 40 countries and their digital versions are available on the App Store, Google Play,
Steam, and the Days of Wonder website at https://www.daysofwonder.com.
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Days of Wonder, Yamatai, Quadropolis, Five Tribes, Ticket to Ride, Small World, Memoir ‘44 are all trademarks or registered
trademarks of Days of Wonder, Inc. All other trademarks are the property of their respective owners.
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